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Executive Summary

In order to drive top of the mind awareness for the COVID-19 vaccination
program, most effective social media and display marketing platforms
were deployed to amplify the ongoing vaccination program and
consideration

The campaign was executed using the mixture of Radio, Facebook,
Instagram, and Google Display to achieve maximum reach impression,
and frequency offline and online

For the online ads over 2,367,382 impressions were recorded, with the ad
reaching over 1,374,887 people across the deployed channels. Overall,
11,612 clicks were recorded.
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Campaign Overview

The awareness campaign for the COVID- .

. . . Reach and Impressions
19 vaccination started with plans to B Reach W Impressions
reach 1,200,000 people on two
different channels within 5months —
Facebook and Google Ads network.

Clicks

Facebook &
Instagram

Channels

We reached 114.6% of the total Google
planned reach with an interaction rate
of 0.31% on Google ads. Meanwhile, we
had a total of 6,842 interactions on
Facebook.

0.00 500,000.00 1,000,000.00  1,500,000.00

“Google” has the highest values for “Reach” “Google” has the lowest value for
(841,000.00) and “Impressions” (1,520,000.00) “Clicks” (4770)
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Google Ads | Audience

Gender Gender & age Age

Male

Female

Gender Gender & age Age

I
18-24 25-34 35-44 45-54 55-64 65+

88% of ad interaction were male and age group with
the highest clicks on the ads were 25-34
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® Lagos 56%
@ Federal Capital Ter.. 25%
Rivers 14%
Everything else 4%

@ Moabile 83%
@ Deskiop 15%
Tablet 2%

More people in Lagos, Abuja and Port Harcourt
viewed the ads. While 84% of people saw the ad

through their mobile devices
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Google Ads | Performance

=Q selected placements Impressions ¥

- 4 N
vanguardngr.... -
dailytrust.com -

pmnewsnige... I
punchng.com I

channelstv.c... |

0 125K 250K N

Placements Excluded placements Where ads show

The top 3 placement on Google Ad network
includes: Premium times, Vanguard and Daily
Trust
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Facebook Ads | Audience

a2 Demographics ©y Platform

Age and gender distribution

All v

30K
25K
20K
15K
10K
) [
0 — A
13-17 18-24 25-34 35-44 4554 55-64
B Men Women
53% (47,872) 47% (42,544)
Unlike Google ads, more of the younger age group
saw the ads on Facebook
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Google Ad Samples

Sort by

@ Ad group 1

304,159

141

Impressions v

CTR»

Ad Impressions Clicks ¥
0.05%

® Enabled 890,145 1,500
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CTR ¥
0.17%

3 Ads

Ads

Ad
@ Enabled

Extensions

Sortby: Impressions ¥

® Ad group 1

Impressions Clicks v CTR v

620,655 1,085 0.17%
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Vaccination Sites

Visit the nearest Primary Health

today.

 closest to you for vaccination

CLosE

OPEN

Get Vaccination Today
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Facebook Ad Samples

Private Sector Health Alliance ,,, X 5 « "
Sponsored Private Sector Health Alliance ,,, X Private Sector Health Alliance ,,, X “O Private Sector Health Alliance
Sponsored - & ‘o° Sponsored *6° Soonsored <@ .. x
Safety is our collective responsibility. Protect D —
one another by getting vaccinated today. Click The recent spike in numbers is more reason to 9 9 q "Time is of the essence.” Ensure you visit the

than vigilant responsible Nigerians. Protect nearest vaccination center in your locality and
yourself and your community by ..See more get vaccinated _See more

JO Private Sector Health Alliance X

.ee
Sponsored

on the link below to check and visit ..See more protect yourself and those around you. Your life
is a priority, do not hesitate to get  ..See more
®

GO GET
YOUR
VACCI N E Confirmed cases are again on the increase,

"Procrastination is the thief of time.” Today,
take the step to find the closest vaccination
center to you. ..See more

U can not be over-cautious. Have
To D AY Protect yourseif and getvaccinated U been
vaccinated?

It's Free L/
its Safe (4

| ! aré free, safe and effective.
; Gogetyourstoday.

e he A s s, |

It's Effective

Infecting a lot of ross the country

—\ V S —

This message is brought to you by
the Federal Ministry of Health with

support from the Private Sector
Health Alliance of Nigeria.

DO @ peron slice
® Prvte Secor Hookh Alnceof Ngars

Private Sector Health Alliance @Y Like (D Comment £> share f’rivale Se::orlﬂea

Nonprofit Organization

Private Sector Health Alliance LEARN MORE
Nonprofit Organization

Q0@ 105 6 Comments 1 Share o 109 © Taiwo Qudus and 25 others 1 Comment

o Liks Ci t Shi
[C) iike O Comment 2> share Iib Like O Comment & Share oy Like () Comment 4> Share o Like () Ccommen > Share
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CAP Radio Jingles

® At the commencement of the CAP radio = Atthe end of the radio campaign in
November 2022, below number of jingles

per radio stations in Ebonyi State and
Bayelsa State was achieved

campaign in July 2022, Chenist
Communications developed a script and
produced approved jingle copies which was

deployed to the below radio stations in = SaltFM- 114
Ebonyi State and Bayelsa State to create =  UnityFM- 121
awareness for Covid-19 and vaccination » Creek FM-56

= Rhythm FM - 122

" Salt-112 . Glory FM - 57

"  Unity—121 =  CCL got extra jingles from Salt FM and

" Creek-56 Rhythm FM stations
" Rhythm - 112
®  Glory-57
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Achieved Number of CAP Radio Jingles

CAP Radio Jingles

Salt FM and Rhythm FM aired 114 and
122 number of jingles respectively
which was above the paid for number
of jingles for the period of the
campaign
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Salt FM

Unity FM

Creek FM

Rhythm FM

Glory FM
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Month By Month Jingles Aired on Salt FM in
Abakaliki

Number of Jingles Aired on Salt FM

35
30
25
20
15

10

July August September October November
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Month By Month Jingles Aired on Unity FM in
Abakaliki

Number of Jingles Aired on Unity FM
35

30
25
20
15

10

July August September October November
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Month By Month Jingles Aired on Creek FM
in Yenagoa

20.5
Number of Jingles Aired on Creek FM

20

195
19

18.5

18
17.5
17

July August September
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Month By Month Jingles Aired on Rhythm FM
in Yenagoa

Number of Jingles Aired on Rhythm FM

July August September October November
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Month By Month Jingles Aired on Glory FM in
Yenagoa

Number of Jingles Aired on Glory FM
29.2
29
28.8
28.6
28.4
28.2
28

27.8

27.6

27.4
October November

Qso AR PHSAN COVID-19 VACCINATION AWARENESS CAMPAIGN: _
. End of Campaign Report | July - December, 2022 r_’ Chenist
- Communicatic

unications



Certificate of Transmission for Salt FM, Abakaliki
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Certificate of Transmission for Unity FM, Abakaliki

FEDERALRADIO CORPORATION OFNIGERIA
10L5 UNTTY I STATIONN ABAKALIKT

FEDERAL RADIO CORPORATION OF NIGERIA
10LS UNITY FM STATION ABAKALIKI

FEDERAL RADIO CORPORATION OF NIGERIA
1015 UNITY FM STATION ABAKALIKI
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Thisls tocertfy that the above advertisement was broadcast over the transmission of UNTY
FM, on the d above and in accordance fyour contract, except as
noted.

Q/‘w\//’ «
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This I fo cortly that the above advertisement was bruadcast over the iransmission of
UNITY FM, on the date(s) shown above and in accordance with the ferms of your conlract,
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Certificate of Transmission for Creek FM, Yenagoa

FEDERAL RADIO CORPORATION OF NIGERIA
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Certificate of Transmission for Rhythm FM, Yenagoa

RHYTHM 94.7FM RHYTHM 34
O e S B, e S St e i o e e S
DATE: 3082022 ALY
INVOICE INVOICE
NullifL __Nulif]
Cliat. CHENET (laf, CEENLST
COMMUNICATION COMDMTNICATION
T Respetof:Radi Advertsemnt InRespetof i Advertnent
Froduct INEEARNGPROUCTION- Campign: LD 13 AWARENESS bt NLEAETGTRODUTON Conpir: OV 19 AVARENESS
T T MNEEROFS0T:
OURADON | EATH | 40 HE | ABLT| I !

L

DAYSTRANSMITTED/NUNBER OF 0TS PER DAY

AR REEE R I I P
i S O O SR O i O O A O O S
o I RN I R S R | D O O S O D O
VID-
v o End of Campaign Report | July - December, 2022

DR TRANSUTTED/NUMBER OF 07 ER DAY

AIGN:

RHYTHM 34.7FM RHYTHNI 94,77
O e ok P Yanp P S (e e Sk P, g e S
DATE 3921 DATE L1001
INVOICE INVOICE
Nl Nullf
Ol (T Clit: (ST
COMMUNICATION COMMUNICATION
Tn Respect of: Radi Advertsapent n Respect of:Radio Adverizement
Froduct JPGLE ARNGRRODUCTICN  Campaighs COVID 19 AWARENESS Pduct NGE ARIGRONTON o VD AR
TR T T NUVEBER OF SLOTS: OITON AT [0 NUMBER OF SLOTS:
BUEC [ SERTERARER | 202 1 GISEC | OCTORER | 2022 £l

DAYS TRANSMITTEDNUMBER OF SLOTS PER DAY

DAYS TRANSMITTED/NUMBER OF SLOTS PER DAY

PHTHMS4 R
o S e 4

LN

INVOICE

Nl

DATES |2 (46 {8 [0 [0 (16 {18 |20 [2f |0 (83

L O O O O O I O I I 1]
SAIAM |1 P PR 1 111 1 1 1 1

EETE H P N

O O R O O VO VR LR RO
iy

Quins Egrenbid

Business Manager
Silverbird Communications,
Yenzzoa,

L SO R R O VN L O VO D O L O I O PO R VAR
i

Qo Eeenidn

Business Manager
Siverbird Communications,
Yenagoa.

Cliat, CEENET

MY

InReetf Ru e
Pt IEEATGROUTEN i COVD 19 VRENES

—

NMBER OF L7

OUFTON O |

28
| ( hen’st
HJ l

Communications

B |V




Certificate of Transmission Glory FM, Yenagoa

ORIGINAL
s, BAYELSA STATE BROADCASTING CORPORATION
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Comments and Recommendations

!

H

While the campaign was largely successful, we encountered challenges in a few places.

S
A

As mentioned before the campaign commenced, online Advertising platforms (Facebook) frowns at the use of the
word COVID-19. It is categorized as sensitive events. Hence, getting our ads approved took several appeals. In future,
we would need to either avoid or creatively find ways to use the word COVID-19 on our ads

The general performance was good as we were able to reach 114.6% of the total expected reach for 5 months

The Click Through Rate was low at the beginning but eventually rose to 0.3% which surpassed industry benchmark of
about 0.04%

In future, we recommend incorporating educative approach. That is, deploying content marketing to help address
possible concerns of people regarding vaccination. We could do creative around “5 reasons you should be
vaccinated.” This is more likely to arouse interest more. This approach would require content post on PSHAN
website though as this where the link would redirect people to

For radio, we recommend more slots and other forms of engagement like radio hypes and interviews be
incorporated alongside the jingles

Also, more radio stations to be used to help reach a more wider audience
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