


Executive Summary
● In order to drive top of the mind awareness for the COVID-19 vaccination 

program, most effective social media and display marketing platforms 

were deployed to amplify the ongoing vaccination program and 

consideration

● The campaign was executed using the mixture of Radio, Facebook, 

Instagram, and Google Display to achieve maximum reach impression, 

and frequency offline and online

● For the online ads over 2,367,382 impressions were recorded, with the ad 

reaching over 1,374,887 people across the deployed channels. Overall, 

11,612 clicks were recorded.



DIGITAL



Campaign Overview

“Google” has the highest values for “Reach” 

(841,000.00) and “Impressions” (1,520,000.00)

“Google” has the lowest value for 

“Clicks” (4770)

The awareness campaign for the COVID-
19 vaccination started with plans to 
reach 1,200,000 people on two 
different channels within 5months –
Facebook and Google Ads network.

We reached 114.6% of the total 
planned reach with an interaction rate 
of 0.31% on Google ads. Meanwhile, we 
had a total of 6,842 interactions on 
Facebook.



Google Ads | Audience 

88% of ad interaction were male and age group with 
the highest clicks on the ads were 25-34

More people in Lagos, Abuja and Port Harcourt 
viewed the ads. While 84% of people saw the ad 
through their mobile devices



Google Ads | Performance 

The top 3 placement on Google Ad network 
includes: Premium times, Vanguard and Daily 
Trust



Facebook Ads | Audience 

Unlike Google ads, more of the younger age group 
saw the ads on Facebook



Google Ad Samples



Facebook Ad Samples



RADIO



CAP Radio Jingles
▪ At the commencement of the CAP radio 

campaign in July 2022, Chenist 

Communications developed a script and 

produced approved jingle copies which was 

deployed to the below radio stations in 

Ebonyi State and Bayelsa State to create 

awareness for Covid-19 and vaccination

▪ Salt -112

▪ Unity – 121

▪ Creek - 56

▪ Rhythm - 112

▪ Glory - 57

▪ At the end of the radio campaign in 
November 2022, below number of jingles 
per radio stations in Ebonyi State and 
Bayelsa State was achieved

▪ Salt FM - 114
▪ Unity FM - 121
▪ Creek FM – 56
▪ Rhythm FM - 122
▪ Glory FM – 57

▪ CCL got extra jingles from Salt FM and 
Rhythm FM stations



Achieved Number of CAP Radio Jingles
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CAP Radio Jingles

Salt FM and Rhythm FM aired 114 and 
122 number of jingles respectively 
which was above the paid for number 
of jingles for the period of the 
campaign



Month By Month Jingles Aired on Salt FM in 
Abakaliki
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Month By Month Jingles Aired on Unity FM in 
Abakaliki
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Month By Month Jingles Aired on Creek  FM 
in Yenagoa
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Month By Month Jingles Aired on Rhythm FM 
in Yenagoa
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Month By Month Jingles Aired on Glory FM in 
Yenagoa
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Certificate of Transmission for Salt FM, Abakaliki



Certificate of Transmission for Unity FM, Abakaliki



Certificate of Transmission for Creek FM, Yenagoa



Certificate of Transmission for Rhythm FM, Yenagoa



Certificate of Transmission Glory FM, Yenagoa



Comments and Recommendations
While the campaign was largely successful, we encountered challenges in a few places. 

● As mentioned before the campaign commenced, online  Advertising platforms (Facebook) frowns at the use of the 

word COVID-19. It is categorized as sensitive events. Hence, getting our ads approved took several appeals. In future, 

we would need to either avoid or creatively find ways to use the word COVID-19 on our ads

● The general performance was good as we were able to reach 114.6% of the total expected reach for 5 months 

● The Click Through Rate was low at the beginning but eventually rose to 0.3% which surpassed industry benchmark of 

about 0.04%

● In future, we recommend incorporating educative approach. That is, deploying content marketing to help address 

possible concerns of people regarding vaccination.  We could do creative around “5 reasons you should be 

vaccinated.” This is more likely to arouse interest more. This approach would require content post on PSHAN 

website though as this where the link would redirect people to

● For radio, we recommend more slots and other forms of engagement like radio hypes and interviews be 

incorporated alongside the jingles

● Also, more radio stations to be used to help reach a more wider audience



This presentation template was created by 

Slidesgo, including icons by Flaticon, and 

infographics & images by Freepik and 

illustrations by Stories

Thank 
you!
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